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	WORD REVOLUTION

	User groups
	 A specific group of people with similar characteristics

	Barriers
	Factors that may make participation difficult

	Participation
	Taking part and being involved in a sporting activity

	Role Model
	A person whose behaviour or success can provide inspiration to others

	Ethnicity
	A group of people who identify with each other based on culture, language, ancestry, heritage or religion


	Provision
	Refers to what is provided

	Targeted promotion
	Form of advertising directed towards a specific audience or user group


	User Group
	Definition

	People of different genders
	Different genders have different opportunities in sport. Often most sports are split into men’s and women’s categories.

	People from different ethnic groups
	Ethnic groups share common cultural background, including race, language or religion

	People with disabilities
	People with a physical or mental impairment, which may affect their ability to carry out day-to-day activities

	Young children
	Aged from birth to the end of primary school (0-11)

	Teenagers/ Adolescents
	Children in secondary education (11-18)

	Retired people/ Over 60s
	Retired people who no longer work and may receive money from a pension. Most people retire in their 60s

	Parents (singles or couples)
	A single person or couple raising children

	Families with children
	Families are the parents or carers together with the children they are raising

	Carers 
	Adults or children who care for family members. Could be a parent or relative with a disability

	People with family commitments
	People who need to spend regular time with family members

	People who work
	People who have a job/ are employed

	Unemployed / economically disadvantaged people
	Unemployed people have no job which can cause them to become economically disadvantaged (lack of disposable income). Employed people can also be economically disadvantaged if their job is low-paid.


Barrier solutions
· Facilities provide a wide range of sessions to include provisions of activities at different times
· Promotion strategies to inform target groups e.g. tv adverts, role models, sporting initiatives
· Improving access e.g. transport availability (more frequent times) and adapting facilities e.g. ramps, accessible toilets, specific equipment 
· Making sport cheaper e.g. taster sessions, concessions (reduced prices for specific users groups: junior gym memberships), free parking, cheaper hiring of equipment
Barriers to participate in sport
· Lack of transport
· Lack of awareness of provision
· Lack of activity provision
· Lack of disposable income
· Employment and unemployment
· Family commitments
· Lack of positive role models (sporting or family)
· Lack of equal media coverage
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Popularity of sport
The popularity of sport in the UK can be determined by a number of positive and negative factors.
Positive and Negative Factors
Description
Lots of participants
The more participants in a sport, the more people are likely to know about it, increasing its popularity.
Provision of facilities
The quality and number of provisions/facilities (e.g. swimming pools, tennis courts) will impact participation levels. The location will also have an impact, as there will most likely be better provisions for some sports in cities than rural areas.
Environmental factors
The weather where people live will affect what sports they can participate in. The UK gets a lot of rain which can cause delays in some sports (cricket, tennis). The UK also receives very little snow which means sports like skiing will be low in numbers, unless accessing artificial (man-made) slops.
Watching live sports
Sports can be watched in live attendance or on the TV, depending on how popular it is. The fewer participants of a sport in the UK, the less likely it is to appear on TV.  This can be down to the lack of facilities and media coverage.
Media coverage
The more coverage a sport gets, the more popular it is. Sports can have a range of media coverage e.g. TV, radio, social media. 
Subscription channels also impact the number of viewers who can watch sports (Sky Sports, TNT Sports) as the cost to pay could be a barrier.
Sporting successes
When a performer or team has success, there is more media coverage, which leads to an increase in popularity and participation e.g. the Lionesses win at the UEFA Women’s EURO’s
Positive role models
Sporting role models can increase the popularity of a sport. They inspire people to try a sport for themselves or motivate those who already play to compete at a higher level.
Socially acceptable sports
Certain sports are seen as socially unacceptable, meaning it shouldn’t be participated in. Boxing is a prime example. Due to the violence and risk of serious injuries in the sport, some social groups believe it shouldn’t be participated in.

Emerging Sports
Emerging sports can include new sports or sports with very low participation levels but are growing and becoming more popular. For example: padel, HYROX and kabaddi are all seeing an increase in participation levels.
NGBs will aim to increase participation levels of their new sports by developing the sport, providing more facilities and equipment, increasing media coverage, providing role models and setting up sporting initiatives and schemes (including taster sessions).

	WORD REVOLUTION

	Climatic conditions
	The general/normal weather conditions experienced by a specific area

	Emerging
	Something that is growing so becomes more apparent or prominent

	National Governing Bodies (NGB)
	The organisation in charge of their sport

	Socially Acceptable
	The judgement or opinion of a user group to deem an activity as acceptable in their social circles

	Spectators
	 People who attend and/or watch a sporting event
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